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VIA Outlets completes over 300 leasing deals 
in year of lockdown 

117 new store openings and 12 new brands joining the VIA Outlets portfolio 
 

10 December, 2020 – VIA Outlets – Europe's fastest growing owner-operator of premium fashion outlet 

destinations – has completed over 110 new deals since the start of the pandemic, evidence of its commitment to 

its remerchandising strategy, despite difficult market conditions and this year’s extensive periods of lockdown. In 

total, new leases, renewals, upsizes and downsizes representing a total area of 43,300 sq. m. have been concluded 

thus far in 2020, with even more deals still in legals. This includes 12 entirely new brands joining the VIA Outlets 

portfolio, including American Eagle, L’Oreal, Pinko, Cavalli Class, Samsøe & Samsøe and digitally-native NA-KD. 

 

The completed deals include new store openings, renewals, upsizes and downsizes – strengthening the portfolio. 

The list of deals and openings includes American Eagle, which has opened their first European outlet in Fashion 

Arena Prague Outlet and Landquart Fashion Outlet in Switzerland; Michael Kors, which signed and opened 

boutiques in Hede Fashion Outlet outside Gothenburg, Landquart Fashion Outlet and Sevilla Fashion Outlet and 

upsized its stores in Vila do Conde Porto Fashion Outlet and Batavia Stad Amsterdam Fashion Outlet. In addition 

to this, Oslo Fashion Outlet welcomed the Swiss chocolate store Lindt and Batavia Stad Fashion Outlet opened 

several stores including Royal Delft, the first-ever Radley boutique on the European mainland and the first 

experience outlet store from F1-driver Max Verstappen. Furthermore, Cavalli Class was also welcomed into the 

VIA Outlets portfolio, more in particular in Batavia Stad and Zweibrucken Fashion Outlet near Frankfurt. In addition 

to this, VIA Outlets has been seeing strong interest from existing brand partners in taking up additional space on 

a temporary basis and other flexible terms. This includes brands such a Puma and Adidas opening pop-up stores 

in Wroclaw Fashion Outlet in Poland, a move which has allowed the brands to outperform and create additional 

sales without cannibalising their permanent stores in the centre. 

 

Jorge Sánchez Mera, Head of Leasing, comments: “Our leasing team has redoubled its efforts to remerchandise 

VIA Outlets’ centres despite this year’s lockdowns and centre closures. It has been great to see heightened interest 

from retailers even during these turbulent times – proving that outlets are more relevant than ever in the current 

retail climate. This is evidenced both by the number of new brands joining the portfolio – some opening their very 

first outlet stores – and the high percentage of current brand partners choosing to take up additional space on a 

temporary or permanent basis, many of them in new regions as a way of testing new markets.” 
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Otto Ambagtsheer, CEO, adds: “Remerchandising is a cornerstone of VIA Outlets’ 3 R’s strategy as it allows us to 

offer guests an unrivalled mix of the very best international and local brands. Working closely with brand partners 

has been key during the Covid-19 pandemic and seeing that brands are choosing to renew contracts or take up 

additional space during this highly unusual year is a great reflection of the brands' trust in VIA Outlets as a business 

partner and of the overall resilience of the outlet sector. It is also great to see that a whole new set of retailers are 

choosing to join the portfolio for the first time – offering further testimony to the increasing relevance of the 

outlet industry, as well as a reflection of the success of our hard-working leasing team.” 

 

Remerchandising comprises an important part of VIA Outlets’ 3 R’s strategy, which aims to further elevate its 

centres to premium fashion outlets and also includes remodelling and remarketing as the other two pillars. 
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Notes to Editors: 

VIA Outlets was founded in 2014. It is owned by Dutch pension fund asset manager APG. It owns a portfolio of 
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11 premium fashion outlets across Europe, offering over 1,100 stores across 267,000 sq. m. GLA across nine 

European countries. 

For more information about VIA Outlets, please visit: www.viaoutlets.com 

 

About APG Group NV: 

APG is the largest pension delivery organization in the Netherlands; its approximately 3,000 employees 

provide executive consultancy, asset management, pension administration, pension communication and 

employer services. APG performs these services on behalf of (pension) funds and employers in the sectors of 

education, government, construction, cleaning and window cleaning, housing associations, energy and utility 

companies, sheltered employment organizations, and medical specialists. APG manages approximately €512 

billion (April 2020) in pension assets for the pension funds in these sectors. APG works for approximately 

22,000 employers, providing the pension for one in five families in the Netherlands (about 4.7 million 

participants). APG has offices in Heerlen, Amsterdam, Brussels, New York and Hong Kong. 
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